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HCC PTA
Spring Training

May 22, 2010

“Old” Communication Methods
lFlyers

Marquee

Printed Newsletter

Website
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“New” Communication Methods

E Newsletters

Twitter

Facebook

Parent Link

So, Which Should You Use?
A combination is most effective.A combination is most effective.

Newsletters and flyers are PASSIVE

Websites are ACTIVE

E Newsletters, Twitter and Facebook are both PASSIVE
and ACTIVE
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Newsletters & Flyers
Design Matters!Design Matters!

Information must be noticed before communication 
takes place

Keep it simple, organized, and consistent
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Websites
ConsistencyConsistency

Make easy to navigate

Use PDFs when posting forms

Update frequently

Cool backgrounds 
can be fun, but make 
sure your font and 
color choices are easy 
to read!
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eNewsletters
Supplement/reinforce printed newsletterSupplement/reinforce printed newsletter

Keep consistent format

Keep brief

Create a nameplateCan’t see images? Click here to view as webpageAlways include way to 
view in web browser

Limit # of articles Can link to more 
information

Include a masthead
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eNewsletters
Non‐profits can send free e‐newslettersNon profits can send free e newsletters

Offer text only, raw HTML, and templates

www.verticalresponse.com
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Great for short information blurbs 
(140 characters or less) 

D ’t Don’t overuse

Pros
Immediate distribution
Parents can receive “tweets” on their cell 
phones

Cons
Very limited in size (140 characters)
No un do   once you’ve sent a tweet  it’s out No un‐do … once you ve sent a tweet, it s out 
there
Parents must “follow” to receive on cell phone

Text “on hccptaptsa” to 40404
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Best Uses
Late‐breaking news  like a date or location Late breaking news, like a date or location 
change
Reminders
Announcements

Exercise Caution
Don’t send at odd hours
Don’t overuse; save for important or 
urgent items
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A cross between website, e‐Newsletter, and 
Twitter

www.facebook.com 
Can create pages for an organizationCan create pages for an organization
Post events, announcements, and information
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PPros
Virtually immediate distribution
Parents can see your news every time they log 
in
No size limit like Twitter

Cons
More complicated to set up
Must monitor comments posted by others

B  UBest Uses
News
Reminders
Announcements

Exercise CautionExercise Caution
Just like a website, information is available to 
anyone
Think safety if posting photos
Monitor comments by others
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Parent Link
Sends voice message to telephone numbersSends voice message to telephone numbers

Great for reminders and announcements

Pros
Passively delivered to your audience
Can restrict delivery to subcategories

Cons
Must coordinate and schedule with school administration
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Getting Feedback

As of 6/1/10, this company limited the services of the
free forms.  We have found a similar service, still for 
free, from formchamp.com
 

www.esurveyspro.com

Surveys
Gather data (usually anonymously)Gather data (usually anonymously)

Great to see how much support an event/cause has

Not useful if you need specific information about the 
respondentsrespondents
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Email Forms
Gather data (specific to each respondent)Gather data (specific to each respondent)

Great for applications, RSVPs 
 As of 6/1/10, the company shown limited the services of the 
free forms.  We have found a similar service, still for free, 
from formchamp.com
ormchamp.com
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Keep It Professional
Remember, anything we publish is a reflection on our Remember, anything we publish is a reflection on our 
PTA and school

Adhere to PTA policies
Non Partisan
Non Sectarian
Non Commercial

You can thank a person or business for supporting your PTA, 
but you cannot endorse them
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Use of PTA Logo
Logo can be downloaded from National 
PTA  b it

Your PTA Here

PTA website

Both the PTA/PTSA logo and the tagline 
everychild.onevoice.® are registered 
trademarks of National PTA and the 
registered trademark symbol should be 
used 

The logo and tagline should always be in 

®
Your PTSA Here

The logo and tagline should always be in 
the same color – the official blue, all 
black or all white

You can customize the logo to add your 
PTA/PTSA name – must use Arial in bold

Use of PTA Name
PTA and PTSA should always be in CAPS with no periodsy p

To make plural, simply add an s (no apostrophe)
PTAs
PTSAs

To make possessive (i.e., ownership) use the apostrophep ( , p) p p
PTA’s
PTAs’
PTSA’s
PTSAs’
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Contact Us

www.hccptaptsa.org

info@hccptaptsa.org




